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About Aleena S.

Aleena Shahid revenue-focused content 

partner for founders and CXOs

 is a 

, helping them 

build high-impact authority through thought 

leadership content. With expertise in both 

content strategy and design, Aleena transforms 

ideas into authority-building assets that drive 

visibility and business growth.

Client Aleena Shahid

Industry Content Marketing

Scope of work LinkedIn Optimization

Timeline 1 week

The Challenge

Foggy positioning

People can’t tell you’re a revenue-

focused, context-led content partner 

for founders/CXOs.

Weak Search Footprint

No niche keywords (SEO web copy, 

LinkedIn ghostwriting, construction 

SaaS, data-leader content) = low 

discovery.

Authority Gap

No portfolio wins (3,500+ pieces, 100+ 

clients) or case studies to prove 

outcomes.

Branding + Visual Drift

No banner/headline cohesion or signature look—so low recall and 

fewer profile clicks.

Dead End Funnel

No clear CTA or offers (audits, consults, DIY packs)—views don’t 

convert to leads.

User Personas

To design an experience that truly fits the needs of my audience and ICP, we defined two 

core personas based on our research and interviews. These personas capture the goals, 

frustrations, and behaviors of the platform’s primary stakeholders — ensuring my design 

decisions were guided by real-world needs rather than assumptions.

Bio  or Scenario

Goals Motivation

Frustrations Personality

Sarah is the founder of a SaaS startup. She’s focused on raising 
funds, attracting clients, and building a reputation in a crowded 
market. While she knows the value of thought leadership, she 
doesn’t have the time or expertise to craft consistent, engaging 
content that reflects her vision. She needs a partner who can 
translate her ideas into authority-building content.

Growth

INTROVERT EXTROVERT

Confidence

ANALYTICAL CREATIVE

Progression

LOYAL FICKLE

Practical Insights

PASSIVE ACTIVE

Inconsistent posting leads to low visibility.

Content lacks design polish and shareability. 
from audience.

Struggles to explain technical ideas simply.

Feels her competitors are “louder” online.

Build authority as a SaaS founder.

Attract investors and enterprise clients.

Stand out as an innovative leader in her niche.

Maintain consistent content without spending 
hours on it.

Content should work as hard as 
I do. If it doesn’t bring me leads 
or credibility, it’s just noise.

Sarah Khan
29, los Angeles

Startup Founder

Bio  or Scenario

Goals Motivation

Frustrations Personality

John is a CMO at a mid-sized tech company. He has deep expertise in 
marketing and leadership but struggles with personal branding. His 
schedule is packed with team management and strategy, leaving little time 
to create content that positions him as an industry thought leader. He’s 
looking for a partner to bring structure, strategy, and design consistency to 
his online presence.

Growth

INTROVERT EXTROVERT

Confidence

ANALYTICAL CREATIVE

CONVENIENCE

LOYAL FICKLE

Work-Life Balance

PASSIVE ACTIVE

Build visibility to attract speaking opportunities.

Strengthen his network with high-value 
connections.

Grow his influence as a marketing thought 
leader.

Share leadership insights in a polished way.

Struggles with design and content packaging.

Feels his personal brand doesn’t reflect her 
expertise.

No time to create consistent, high-quality 
content.

Gets lost in the noise of other posting online.

I know what I want to say but I 
need content that makes my 
voice impossible to ignore.

John Holland
42, New York

Chief Marketing Officer (CMO)
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Typography and 
color

League 
Spartan
League Spartan font is a great 

typeface that gives a bold and 

modern look. It is mainly used for 

headings to give a strong look.
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User Journey

My LinkedIn brand was designed to speak directly to different segments of my audience; 
founders, CXOs, and personal brand builders. Each had their own challenges, but through 
consistent strategy and design, my brand guided them from uncertainty to clarity, and from 
curiosity to action.

Startup Founder

Before

Struggled to create consistent, impactful content that could attract investors or 
clients. Felt overwhelmed juggling business and visibility.

After

Found clarity through my frameworks and resources, saw how content could be a 
growth engine, and reached out for hands-on support.

CXO / Senior Executive

Before

Wanted to establish thought leadership but lacked time, structure, and a 
consistent online presence. Their expertise wasn’t translating into visibility.

After

Connected with my content showcasing authority-driven design and strategy, 
understood the ROI of personal branding, and engaged me as a partner.

Personal Brand Builder (coaches, consultants, professionals)

Before

Posted irregularly with no clear messaging or design, leading to low engagement 
and missed opportunities.

After

Learned from my tips, stories, and case studies, and partnered with me to build a 
consistent, authority-driven presence that attracted clients.

LinkedIn Optimization

Let’s Collaborate
Have a project in mind or want to build something amazing?


