
Silta Asia Oy

About Silta Asia Oy.

Silta Asia Oy

beyond coffee sales

 is a Finnish company specializing in 

customized coffee solutions for both businesses 

and consumers. With a strong commitment to 

sustainability and ethical sourcing, Silta Asia Oy 

goes  by actively supporting 

the Wildlife Alliance.

Client Silta Asia Oy

Industry Coffee

Scope of work Website Copy

Timeline 2 days

Project Overview

I collaborated with Silta Asia Oy to develop brand messaging and website copy that 

communicated their unique positioning as both a premium coffee provider and an 

ethical brand with a strong sustainability mission. The goal was to highlight their 

quality offerings for businesses and consumers while amplifying their commitment 

to wildlife protection and responsible coffee sourcing.

Purpose Driven Message

Framed Silta Asia Oy not just as a coffee 

supplier, but as a brand creating impact by 

supporting Wildlife Alliance and opposing 

unethical Kopi Luwak production.

Customer-Focused Storytelling

Developed narratives tailored for both B2B 

clients and individual consumers, showing 

how every coffee purchase contributes to 

a larger cause.

Clear Brand Position

Balanced the premium quality of the 

product with the company’s ethical 

mission, making the brand stand out in a 

competitive coffee market.

The Challenge

Silta Asia Oy needed to position itself as more than just another coffee supplier in an 

already competitive and saturated market. The challenge was to highlight both the 

premium quality of their customized coffee and their ethical mission of supporting 

wildlife conservation and ending the production of captive Kopi Luwak coffee.

Crowded Coffee Market

The coffee industry is saturated with 

global brands and niche roasters, 

making it difficult to stand out 

especially as a new brand.

Balancing Quality with Purpose

The brand needed to communicate 

both the superior taste of their coffee 

and their sustainability mission without 

overshadowing either.

Educating Consumers

Not all customers were aware of the 

cruelty behind captive Kopi Luwak 

coffee — education was necessary to 

build awareness and advocacy.

Dual Audience Needs

Silta Asia Oy served both businesses and consumers, requiring 

messaging tailored to each segment without losing consistency.

Building Ethical Credibility

In a world where “sustainability” is often used as a buzzword, the 

brand had to prove its authenticity and transparency.

Work Process

Strategy & 
Content Process

01
Audience & Market Research

Studied the coffee industry landscape in Finland and 

internationally, analyzing competitors and identifying gaps for 

purpose-driven branding.

02
Messaging Framework

Created a brand voice that combined premium quality with 

ethical responsibility — appealing to both businesses and 

consumers.

03
Educational Narrative

Built storytelling elements to raise awareness about the cruelty 

of captive Kopi Luwak coffee and how Silta Asia Oy is driving 

change.

04
Dual Audience Strategy

Crafted separate yet connected messaging for B2B clients 

(customized coffee solutions) and consumers (impact-driven 

coffee experience).

05
SEO & Content Optimization

Integrated coffee and sustainability-related keywords into 

website copy and blogs to improve discoverability and organic 

reach.

Website Copywriting

Let’s Collaborate
Have a project in mind or want to build something amazing?


