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About Logicon

Logicon

intelligent 

automation and seamless system integration

 is a technology solutions provider 

dedicated to simplifying and transforming 

business operations through 

. 

Client Logicon

Industry Integration & Automation

Scope of work Website Copy

Timeline 1 week

Project Overview

I collaborated with Logicon to craft clear, compelling website copy that captured 

their vision of simplifying business operations through intelligent automation and 

integration. The goal was to communicate their mission in a way that resonated with 

decision-makers, differentiated them from generic IT providers, and positioned them 

as a transformation partner rather than just a solutions vendor.

Vision-Led Message

Translated Logicon’s vision and mission 

into customer-centric language that 

emphasized outcomes like efficiency, 

collaboration, and customer experience.

Complex to Clear

Simplified highly technical concepts — 

such as AI-driven automation and system 

integrations — into accessible copy for 

business leaders and non-technical 

stakeholders.

Conversion-Driven Structure

Designed the flow of content across key 

website sections (home, about, solutions, 

case studies, blogs and contact) to drive 

clarity, trust, and inquiries ultimately 

leading to quality conversions.

The Challenge

Operating in the rapidly evolving automation and AI solutions industry, Logicon 

needed website copy that clearly conveyed its value while differentiating from 

competitors. The challenge was to simplify complex technical offerings into 

compelling narratives that would resonate with business leaders looking to 

streamline operations and improve efficiency.

Complex Technical Message

AI, automation, and system 

integrations can sound abstract or 

overwhelming to non-technical 

decision-makers.

Differentiation in a Crowded Market

Many IT and automation providers use 

similar buzzwords. Logicon needed 

messaging that highlighted its unique 

approach to transformation.

Balancing Vision with Practicality

The website had to communicate both 

Logicon’s big-picture vision and the 

tangible business outcomes clients 

could expect.

Building Credibility & Trust

As a growing solutions provider, Logicon needed copy that 

conveyed authority, expertise, and reliability to enterprise-level.

Driving Conversions

Beyond information, the site needed persuasive CTAs and content 

flows that would turn interest into leads and client partnerships.

Work Process

Strategy & 
Content Process

01
Competitor & Industry Research

Studied the automation, AI, and integration landscape to 

identify gaps in competitor messaging and opportunities for 

Logicon to stand out.

02
Messaging Framework

Developed a positioning framework that connected Logicon’s 

vision (“simplifying complexity”) with tangible business 

outcomes like efficiency, cost savings, and customer 

experience.

03
Audience-Centric Language

Shifted the narrative from technical jargon to customer-

focused messaging, making the content accessible for both 

technical teams and executive decision-makers.

04
SEO Integration

Integrated relevant keywords (automation, system integration, 

AI solutions) into headings and copy, while ensuring clarity, 

flow, and scannability.

05
Copywriting Structure

Structured content across key pages (Home, About, Solutions, 

Contact) with persuasive CTAs and benefit-driven language to 

guide visitors toward inquiries and partnerships.

Website Copywriting

Let’s Collaborate
Have a project in mind or want to build something amazing?


