
Grapevine 

About Grapevine Software.

Grapevine Software is a virtual office platform 

. It recreates the 

natural flow of in-person collaboration by 

combining chat, video, and workspace features 

into one seamless environment. 

built for remote and hybrid teams

Client Grapevine Software

Industry SaaS tool for Remote Teams

Scope of work Website Copy

Timeline 1 week

Project Overview

I collaborated with Grapevine Software to create website copy that clearly 

communicated the value of their virtual office platform for remote and hybrid teams. 

The goal was to move beyond generic “team collaboration” messaging and highlight 

how Grapevine uniquely blends presence, communication, and culture-building into 

one tool — helping businesses bridge the human gap in remote work.

Clear Positioning

Crafted concise, benefit-driven 

messaging that explained what Grapevine 

does and why it stands out from 

traditional communication tools.

Human-Centered Story

Positioned the platform not just as 

software, but as a way to restore 

connection, spontaneity, and team culture 

in distributed workplaces.

Conversion-Focus Structure

Designed page flows (hero, features, use 

cases, testimonials, and CTAs) to guide 

visitors from curiosity to sign-ups 

seamlessly.

The Challenge

As a SaaS product in the crowded remote work and collaboration market, Grapevine 

Software needed website copy that would clearly communicate its unique 

positioning. The challenge was to differentiate from tools like Slack, Zoom, and MS 

Teams, while emphasizing Grapevine’s core value — building presence and culture in 

distributed teams.

Crowded SaaS Landscape

The remote collaboration market is 

saturated with big players, making it 

hard to stand out with a clear and 

distinct voice.

Generic Messaging Risk

Most competitors use similar language 

around “communication” and 

“productivity.” Grapevine needed copy 

that broke through the noise.

A New Concept

“Virtual office” is not a universally 

familiar term. The copy had to explain 

the idea simply without overwhelming 

first-time visitors.

Balancing Features & Benefits

The platform had robust features, but the real value lay in the 

emotional benefit of connection. Striking this balance was key.

Driving Conversations

The website had to be more than informative — it needed 

persuasive CTAs and flows that turned visitors into sign-ups.

Work Process

Strategy & 
Content Process

01
Audience & Industry Research

Studied the remote work SaaS market and competitor 

messaging to identify gaps and opportunities for Grapevine to 

differentiate.

02
Messaging Framework

Developed a clear positioning statement that emphasized 

Grapevine’s unique value: restoring connection and presence in 

hybrid teams.

03
Story Development

Shaped the website copy around a relatable story — 

highlighting the challenges of remote work and how Grapevine 

bridges the human gap.

04
Feature-to-Benefit Translation

Mapped every product feature to a tangible benefit (e.g., 

“virtual office map” → “see who’s available, just like in a real 

office”).

05
Conversion-Focused Copy

Crafted persuasive CTAs, clear page structures, and customer-

focused language to guide users from awareness to product 

sign-up.

Website Copywriting

Let’s Collaborate
Have a project in mind or want to build something amazing?


