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About Arthur F.

Arthur Feriotti

build 

credibility and visibility 

 is a Leadership Coach and CTO 

who helps data professionals step into leadership 

roles. With a strong professional background but 

little online presence, Arthur wanted to 

to attract opportunities 

and position himself as a thought leader.

Client Arthur Feriotti

Industry Leadership / Coaching

Scope of work Website Copy

Timeline 1 week

Project Overview

I helped Arthur Feriotti, a Leadership Coach and CTO, craft website copy that 

reflected his expertise and positioned him as a trusted mentor for data professionals 

stepping into leadership roles. The goal was to create messaging that was clear, 

authoritative, and engaging...turning visitors into potential clients while building his 

personal brand online.

Clear Positioning

Developed a messaging framework that 

clarified Arthur’s dual role as a CTO and 

leadership coach, making his value 

proposition easy to understand.

Compelling Story

Wrote copy that highlighted his journey, 

authority, and coaching approach, building 

trust and relatability with his target 

audience.

Conversion-Driven Structure

Designed copy around a clear flow (hero 

message, services, credibility, and CTA) to 

guide visitors toward booking sessions 

and exploring his coaching.

The Challenge

Arthur needed a website that not only introduced him as a leadership coach but also 

positioned him as a credible guide for data professionals aiming to step into 

leadership roles. His old messaging lacked clarity and structure, leaving visitors 

unsure about his expertise, services, and the value of working with him.

Highly Competitive Industry

The coaching industry is saturated, 

making it difficult for new voices to 

stand out without a clear brand 

narrative.

Niche Audience Expectations

Data professionals look for structured, 

credible, and outcome-focused 

messaging — generic coaching copy 

wouldn’t resonate with them.

Authority Gap

Established coaches often showcase 

certifications, testimonials, and content 

libraries; Arthur needed copy that built 

authority from the ground up.

Need for Trust

In an industry driven by personal connection, visitors needed to 

feel Arthur’s credibility and relatability within seconds of landing on 

the site.

Clear Differentiation

Without strategic copy, Arthur risked being perceived as “just 

another coach” rather than someone who uniquely bridges tech 

expertise and leadership coaching.

Work Process

Strategy & 
Content Process

01
Audience & Industry Research

Researched the leadership coaching industry and Arthur’s 

target niche (data professionals) to understand their pain 

points, expectations, and language.

02
Messaging Framework

Created a clear value proposition that positioned Arthur as 

both a seasoned CTO and a leadership coach for data 

professionals.

03
Story Development

Built Arthur’s personal brand narrative — highlighting his 

journey, credibility, and the unique challenges he helps clients 

overcome.

04
SEO Integration

Researched keywords around leadership coaching and data 

professionals, then wove them naturally into headings, service 

pages, and CTAs to improve discoverability.

05
Copywriting Structure

Planned the website flow (hero message, about, services, 

credibility, and call-to-action) to guide visitors seamlessly 

toward engagement.

Website Copywriting

Let’s Collaborate
Have a project in mind or want to build something amazing?


