
Brand Identity for LinkedIn Optimization & Personal Branding

Overview

Despite impressive credentials, Arthur 
had little to no online presence, especially 
on LinkedIn, where most of their ideal 
clients and collaborators spent time. 

 LinkedIn profile optimizatio
 Content creation strateg
 Monthly content design

Services

We started by defining a clear brand voice 
and positioning tailored to their goals. I then 

optimized their entire LinkedIn presence. 
Alongside that, I created a monthly content 
strategy supported by well-designed posts.

Solution Provided

2x LinkedIn features on industry pages


Consistent inbound interest from potential 
clients and podcast invitations


Recognized as a thought leader in their niche

Results

Problem Statement

Industry
Leadership & Coaching

Service
Content Design

LinkedIn Optimization & Personal Branding

Aleena Shahid

You can’t create effective messaging, offers, or content if you

don’t know who you’re talking to. Researching your ICP helps 

you get clear on the people who actually need what you offer. 

what they care about, what problems they’re facing, and how 

they make decisions.

Ideal Customer Profile

Branding

LinkedIn Optimization

Content Design

Content Ghostwriting

James Bond
32 / Male

James is a seasoned data analyst with over 12 

years of experience in financial services. He's 

known for his technical expertise and precision 

but feels increasingly stagnant in his current 

role. 



While he’s been leading small project teams, he 

lacks the confidence to fully step into a 

strategic leadership position. 

Reflective

Confidence

Growth-oriented

User Traits

Analytical Calm Loyal Result-focused

Laila Thomas
42 / Female

Laila is a data scientist at a global e-commerce 

company. She thrives on solving complex 

problems and has recently been asked to 

manage a junior team. 



While she’s excited by the opportunity, she's 

struggling to navigate people dynamics, 

delegate effectively, and communicate with 

upper management. 

Confidence

Reflective

Results-focused

User Traits

Ambitious Curious Generous Empathetic 

Typeface
We chose Antonio for its bold, 
condensed style that commands 
attention without overwhelming the 
design. Its strong geometric structure 
adds a sense of confidence and clarity
—perfect for headlines that need to 
make a statement. 



The tall letterforms maximize space, 
making it ideal for both digital and 
print layouts. Antonio balances 
modern professionalism with a 
slightly editorial edge. It helps 
establish a clean, authoritative tone 
that aligns with our brand voice.
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Colour Palette
A well-defined color palette is key to 
building visual consistency, emotional 
resonance, and brand recognition. It 
sets the mood, communicates values, 
and helps audiences instantly 
associate visuals with your brand.



We chose a palette of maroonish red, 
black, white, and grey for a reason

 Maroonish red brings depth, 
confidence, and a sense of bold 
authority—it draws attention 
without being loud

 Black adds sophistication and 
contrast, grounding the brand in 
clarity and strength

 White offers space, simplicity, and 
balance—keeping the overall look 
clean and breathable

 Grey softens the palette and 
supports hierarchy, offering a 
neutral tone for structure and 
support.



Together, these colors create a 
confident, modern, and professional 
feel that aligns with a brand rooted 
in leadership and trust.


